
Deliver the elevated  
human experience today’s  
consumer demands 



Today’s customers want to be 
met in the moment, recognized 
in context, heard empathetically, 
and served intuitively. They see 
the ways that smart companies 
treat them, and expect that from 
every company—including yours. 

With Experience Management by  
Deloitte Digital, you can take control of 
customer experience by leveraging first-
party data, bringing decisions in-house, 
and using technology to orchestrate 
every touchpoint.

First, we identify the gaps in how you’re creating and orchestrating customer experiences and help you 
leap each gap by quickly getting the right data, technology and skill sets in place and running smoothly.

Then, with the insight of our people and the power of our Hux platform, we can operate and optimize the 
system alongside you as you continue to make leaps in efficiency, quality, and confidence. We do this by: 

Your customized solution mix of strategy, tech, data, creative, marketing, and channel experience will leap 
your business from ordinary to elevated.

Swiftly designing and 
building decisioning  
engines

Quickly mapping and 
migrating your data

Rapidly connecting  
the right alliances for  
your needs 

Helping you clear 
hurdles, from dynamic  
modeling to strategy



Data and orchestration are key pain points. 

In order to meet today’s customer demands, capability gaps 
must be recognized. These include siloed data, poor alignment 
across teams, lacking real-time reporting, and more. Experience 
management is complex, particularly given the rising need for 
first-party data ownership to enhance personalization, the 
disappearance of internet-tracking cookies, and ever-shifting 
technology. Clients know that they need to rely less on third-
party data, and in order to understand what they can do about 
it, they need experienced people with ready tools and talent 
who can diagnose, solve, and accelerate them toward a better 
CX. Enter Deloitte Digital.

Automation is essential. 

But automation alone is not everything. Data-driven insights, 
artificial intelligence, machine learning, and automation are 
now critical core tools. And skilled people at the helm ensuring 
data quality, channel insights, and creative applications matter, 
too. We’re seeing that while clients embrace the need for AI 
and ML, it’s not uncommon to find that they’ve tried—and had 
poor results. This points to a need not only for augmenting 
capabilities, but for a reliable pool of technical talent to provide 
value and an approach that inspires confidence.

In-house control vs third-party support:  
A balancing act.

From third-party applications to cloud providers, master 
data management to identity resolution, martech and adtech 
vendors to systems integration; it’s clear that our clients are 
seeking greater control, consolidation, and transparency. 
Experience Management by Deloitte Digital helps address the 
balance of building client capabilities on the tech and talent 
curve, leaping competency gaps and making an impact.

Elevate the human  
experience with Hux.
Hux is a continuously 
improving, proprietary 
platform of technology 
that we built to integrate 
assets from Deloitte 
Digital and our alliances 
to support every stage of 
the customer experience 
management life cycle. 

Hux is built for optimal 
flexibility, so that it can 
be connected to both 
the client’s and Deloitte’s 
data and technology 
ecosystems seamlessly, 
securely, and compliantly. 



Elevate the human experience.

Our expertise brings tailored solutions to help your 
business elevate the human experience at scope, scale, 
and on-demand.
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Enter Deloitte Digital.
Today, technology, customers, and the market demand more  
of brands than ever. Meet those demands—on demand—with  
Deloitte Digital. Deloitte Digital can help you:

Pinpoint Customer Experience gaps that impede growth 
We use our knowledge in modern experience  
management and beyond to see where and how gaps  
in CX limit your ability to grow.

Solve these issues through connection 
We connect the assets and skill sets needed to solve for  
and leap those gaps, accelerating your path to superior 
customer experience and new kinds of growth.

Meet scope & scale, on demand 
We bring all the resources needed to help you run CX  
as a competitive advantage and maximize performance,  
continuously. We can also operate it alongside you as  
your team builds confidence and capability.


