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Agent Advantage'™
for Salesforce

The Marketing Pro Agent helps
automate and elevate journey
creations for marketing teams.

BUSINESS CHALLENGE

i3
Empower more of your brand marketing team by giving them their own marketing specialist trained on
Deloitte leading practices. Collaboratively create and implement effective briefs in Marketing Cloud. "@
AGENTIC SOLUTION
i
The Marketing Pro Agent is a next-gen Agentforce solution designed to enhance the journey creation @

for marketing teams. It leverages proprietary marketing insights, generates content, and delivers
industry-leading journeys across all channels. With a streamlined interface, marketers can draft
journeys faster, more effectively, even without technical expertise.

VALUE PROPOSITION

Insights-Driven Excellence:
Leverage proprietary IP and global marketing insights for effective journey creation.

Accelerated Journey Creation:
Streamline journey building and content drafting in record time.

Optimized Workflow:
Simplify complex processes, reducing effort while increasing precision.

Empower More Marketers:

® & O ®

Enable more team members to create professional-grade journeys easily, without technical
expertise.
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AGENT CAPABILITIES

CONTACTS

Davi inger
Man Director
Deloitte Consulting LLP

dgeisinger@deloitte.com

Collaboratively Assess Journey Details Rapidly Constructs Complex Journeys

Marketers work in tandem with a sophisticated Al Builds efficient journeys across multiple channels Nick InghR

agent to gather and discuss all relevant data, helping and steps. Principal

to ensure highly effective marketing journeys. Deloitte Consulting LLP

niingham@deloitte.com

Optimization Delivers personalized messages generated by Al to
Applies Deloitte’s unique industry experience to meet specific campaign goals.
enhance campaign performance and success.

: Leverages Proprietary Marketing IP for Generates Intent-Based Al Content

Clark Jones Campaign
) Marketer Agent

Clark seeks assistance from the agent to create a brief for a campaign aimed
to launch of a new line of footwear exclusively for women over 60

Clark and the agent discuss brief details, to set the goal of the campaign,
identify the ideal audience segment, communication touchpoints
(Email, SMS, Push), and other necessary attributes.

Iting LLP, a subsidiary of Deloitte LLP. Please see
\
The agent drafts a brief readout and presents the brief for avai e to attest clients under the rules and
review and approval from Clark. g "
tions of public accounting.
This presentation contains general information only
The agent generates the communication content for emails and D < 8 i
e oo on o oo and Deloitte is not, by means of this presentation,
rendering accounting, business, financial, investment,

s used in this document, “Deloitte” means Deloitte

, or other professional advice or services. This:
tion is not a substitute for such professional
s, nor should it be used as a basis for
ction that may affect your business.
decision or taking any action that
, you should consult a
advisor.

The agent builds the journey in MC, incorporating all relevant details from
the brief, ing guidelines and icati i

The agent shares the Journey link with the Marketer to review
and launch the campaign

e responsible for any loss sustained
relies on this presentation.
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