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Key B2B trends
Buyers are looking for an enriched experience, beyond the core sales transaction.  
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Increasing need for customization
Customers are expecting a much more customized buying experience and capability set.
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End-to-end journeys
Commerce solutions are evolving into one-stop-shop customer engagement portals.
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Introducing a composable approach
Flexibility, agility and fast GTM of features & capabilities is required to satisfy B2B buyer demands.

B e s t - O f -
B r e e d

M A C H

C o m p o s a b l e

C o n t e n t  &  

C o m m e r c e

Combine market leading Off-The-Shelf 
vendors to provide the best possible 

feature set 

Build Microservices, use modern APIs, 
Deploy in the Cloud and be frontend 
agnostic by using Headless solutions

Join both approaches and pick 
the best strategies to build a 

future proof and flexible 
Commerce landscape



Opportunities and pitfalls
Adopting a composable architecture can negatively impact the ability to drive complex B2B  business transformation if the “con side” is not 

mitigated proactively. 

C O N SP R O S

Maximum flexibility and scalability

Build, buy & hybrid options available

Once developed, fast time-to-market

Feature Flag option to support 
deployment at feature/function level

Can lead to scatted application landscape 
from business user perspective

Increased integration effort

Potential overlaps between systems

Increased initial costs of implementation 
project
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C o n t e n t  &  

C o m m e r c e



Balancing speed, CX & change
The Salesforce platform & ecosystem can be leveraged to enable business adoption and process integration where a composable approach 

elevates the customer experience and enables flexibility. 
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CommerceCPQ OMS
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Industry specifics

Enabling front-office agents to manage all 
customer interactions throughout the end-to-
end customer journey and across all channels, 
with strong process & data integrations

Websites Portals Apps
Contact 
center

Other

API

Leveraging digital capabilities in a composable 
way, allowing a modular and rapid deployment 
of new features

CMS

PIM

DAM

Search Payments

Personali
zation

eProcure
ment

Track & 
Trace

Marketplace

Loyalty

Delivering a personalized experience across 
channels, supporting customers in the entire 
customer journey

Field Service



A headstart for our clients onto a composable journey
Enzyme, Deloitte Digital’s B2B commerce accelerator for a true composable architecture.

MACH principled architecture

R e a d y - t o - g o  s t o r e f r o n t

React, Next.js & Tailwind

Flexibility and scalability

DXCP

B e s t - o f - b r e e d
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U n i f i e d  c u s t o m e r  j o u r n e y

Delivering on customer expectations

Login

View
Articles 

Search

View 
Products

Checkout

My Account



Deep Dive on Composable Architecture
A truly decoupled architecture affords greater flexibility, scalability, and easier maintenance.

B2B Front EndFront End

Uniform Enhancers
Orchestration

Personalization

API integration

Identity Provider

DELIVERY

CMS SearchCommerce, OMS, CRM, Sales & Service

Uniforms comes with a wide-range of so-called enhancers allowing for easy integrations to 
third party systems such as Contentful, Contentstack, Algolia and Akaneo. This makes it easier 
to create interfaces that are integrated with existing systems, reducing development time and 
costs. 
In addition, custom enhancers can be created to access or extend any system imaginable. 
Enzyme comes with a custom enhancer for Salesforce B2B Commerce.

Digital Experience Composition

API

Next.js is a powerful framework enabling SEO-friendly solutions, fast load times, code splitting 
and is highly customizable. The React and its component-based architecture makes it ideal for 
composable solutions and it has a massive and active community that provide support, 
resources, and a wide range of third-party libraries and tools. Tailwind is a utility-first framework 
providing a consistent set of styles making it easier to maintain a cohesive and responsive design 
across the solution.

Systems

Authentication

Using the OAuth 2.0 protocol we 
obtain an access token from 
Salesforce, which can then be used 
to access protected resources. 
Salesforce can be replaced with any 
other IDP provider.

DXC is the technology that 
bridges speed, adaptability 
and technical flexibility. 
Uniform’s no-code tooling 
empowers business teams 
to create and publish to any 
channel.



The best of both worlds

T o t a l  C o s t  o f  O w n e r s h i p

A r c h i t e c t u r e

B u s i n e s s  E n a b l e m e n t

C u s t o m e r  E x p e r i e n c e

T i m e - t o - M a r k e t
Accelerated go-live for core business 

processes and commerce flows 
Extend with modular features

No excessive customization of core commerce experience

Clear TCO for the first phase(s)
Leveraging existing Salesforce investments

Fine-tune TCO while growing 
architecture & delivery maturity

Integrated business architecture
Does not require high IT delivery maturity

Flexible API-driven approach
Optimized release management, performance & scalability

Commerce foundation based on configuration
Efficiency & adoption through integrated processes

Flexibility for Commerce product 
owner to compose experience

Personalized user experiences
Easy adapt to individual business needs

Omnichannel & E2E customer journey
With Integrated complex business rules

Leverage B2B commerce & platform… …with a composable outlook & roadmap

R i s k  M i t i g a t i o n OOTB accelerator to fund the composable framework 
and storefront  

Limit the number of systems & services – a controlled 
approach to composable architecture



Enzyme Screenshots

Screenshots and value propositions



Sign-in with Salesforce IDP (or any other)
Single sign-on with the IDP of your choice.



Storefront content from Contentful
… or Content Stack or Sitecore or Adobe AEM or…



Product categories and Search from Commerce Cloud 
Headless integration to Salesforce API’s. 



Products and prices from Salesforce
Customer specific assortment and pricing from Salesforce B2B Commerce Cloud.



Salesforce enabled checkout
Basket from Salesforce with customer specific pricing and account information.



Order history and account info from Salesforce
Edit your account information and view order history directly in the storefront.



Full Customer 360 support
Seamless front-office case management.



Full Customer 360 support
Orders linked to accounts in Salesforce – best practice.



Uniform.dev DXCP to control page layout
And to compose the experience – WYSIWYG page editor for composable.



Composable Content experience
With Contentful CMS as the headless CMS to power articles, blogs, frontpage and banners.



Salesforce Service Cloud chat
For AI-driving assistance or direct communication with customer representatives.



Key take-aways

A n s w e r  

C u s t o m e r  A N D  

B u s i n e s s  N e e d s

S a l e s f o r c e  
P l a t f o r m

Leverages the Salesforce platform for core 
process integration and business enablement

C o m p o s a b l e
S t o r e f r o n t

F u t u r e  
F o c u s e d

Composable storefront architecture with DXCP 
foundation to drive industry specific personalized 
customer experiences 

Optimized TCO, speed, performance & scalability



Thank you
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